
30times
The average number of times an 
o�ce worker checks their email 
per hour.18in10

consumers use a second screen 
while watching TV.2 77%

of internet users read blogs.3

78%
of consumers use the Internet to 
research products and services 
before making a purchase.4

76%
of millennials own a smartphone. 
73% own a laptop.6

60%
of consumers use mobile 
devices exclusively to make a 
purchase decision.5

70%
of social media activity 
takes place on mobile.8

46%
of consumers won’t return to a 
webpage if it doesn’t load on 
mobile.7

7k
The number of television sets 
that existed in the US in 1946. 
By 1960 there were close to 
60 million.

12.5m
The number of Commodore 64 
computers sold after the model 
was released in 1984, making it 
the highest-selling computer 
model of all time.

11%
of the developed world used the 
internet in 1997. Today, roughly 
77% use it.

50%
of 911 emergency calls were 
“butt dials” in the early 2000s.

62%
of consumers share local deals 
with friends.9

57%
of consumers are more likely to 
engage with location-based 
advertising.9

53%
of consumers are willing to share 
their current location to receive 
more relevant advertising.9

50%
of consumers visit a store within one 
day of a local search on mobile. Only 
34% do so after searching from a 
computer or tablet.10

92%
of Internet users read online reviews 
before selecting a business.10

90%
of people turn to the Internet for 
information about consumer 
products and services. 72% look 
to it for answers to health 
questions.9

44%
of consumers made at least one 
purchase based on a 
promotional email in the last 
year.11

78%
of consumers use the Internet to 
research products and services 
before making a purchase.4

200m
The number of consumers 
predicted to own a smart watch 
by the end of 2016.12

Scroll
time will be the focus of 
marketing analytics because of 
mobile usability in the future. 
Clicks are a goal of the past.9

$28b
The expected size of the mobile 
payment market by the end of 
2016.13

50%
The percentage 
worldwide smartphone 
penetration is expected 
to eclipse by 2017.13
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Like what you learned? Read more about what we do:

TALK TO AN EXPERT

LOCAL SEARCH PAID ADVERTISING SOCIAL CONTENT

“Hello. I’m calling for
  Mr. Seymour Butts.”

And 100% of stubborn dads
still refuse to use the Internet
for directions.

And every time a bell rings
another one is Instagramming
their food. #nomnom

And 100% of people are
convinced they’re dying after using
Web MD’s symptom checker.

And they’ll probably still be
running late.

And the consumer’s focus
will be how to treat the arthritis in
their over-used thumbs.

T H E N
N O W

CONSUMER BEHAVIOR
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