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11% of the developed world
used the Internet in 1997.
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INn 1998, the number of U.S.
households with
cellphones was at 36%.
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In 2005, 10% of all Intfernet
users were on at least one
Facebook was only social media website.
available to college anad
high school students with
valid school emails.
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The average adult checks their phone

The average Millennial checks their phone

80%

of social media
fime is spent on @
mobile device.

16%

of the entire world
population uses
Facebook daily.

21%

Mobile makes up
21% of online
spending.

start their consumer
journey on a mobile
device, not a desktop
or laptop.

shoppers say they've 480/
used YouTube to search O

for a video related to @

oroduct they're
considering in-store.

of consumers start
on search engines
for mobile
research.

YouTlube

V'de(,)s o Y“ll Online video ads receive
mobile have

a greafer

reach than TV,

even during more viewer attention than

TV commercials.

orime-tfime
hours.

21%

cite the long process

of mobile users
abandon a mobile
site that doesn’t load
after 3 seconds.

(perhaps enfering
billing/shipping info)
as a reason.

387%

of consumers are
only researching.

of consumers don’t shop online due to
shipping cost, not being able to fry on
the product, due to the refurn process
or due to privacy concerns.

40%

are only browsing;
they had no intention
of purchasing.

l of customers expect
‘0 free shipping; no free

FRE/ shipping, no sale.

of consumers make a
purchase after watching
branded social videos.

Enjoyment of video ads
increases purchase intent

by 97% and brana
association by 139%.

93%

of consumers say
online reviews

; : have an impact on
say they're at least a little their purﬁmse

more likely to purchase a decision.
oroduct after a friend or family o
member shared it via social

media or email.
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